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(% of total population)

http://epp.eurostat.ec.europa.eu/portal/page/portal/publications/eurostat_yearbook
http://www.mapas.gov.mk/default.asp?section=predviduvanje


“Making Difference”

Source: State statistical office of R. Macedonia – News release, No:4.1.9.69, www.stat.gov.mk/statistiki.asp?ss=08.01&rbs=1

The structure of the consumption of households in 
R. Macedonia - 2009 
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Education

Health

Recreatuion and culture

Alcoholic beverages and tobacco
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Furnishings, household equipment 

Miscellaneous goods and services

Restaurants and hotels

Clothing and footwear

Transport

Housing, water, electricity, gas and other fuels
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PENSIONERS

ANALYSING THE RESULTS
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Housing of the pensioners 

82,44%

17,56%

own apartment rented apartment

How many family members do you support financially

26,98%

28,57%

29,37%

15,08%

none one two more than two
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How do you perceive the change in prices compared to 
the previous year

93,33%

3,70% 2,96%

increased decreased unchanged

Is your income sufficient to cover your living costs

32,35%

29,41%

38,24%

sufficient partially covered insufficient
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Does the change in prices have an influence on your 
expenditures (budget)

88,06%

2,99% 8,96%

negative positive no impact

Are there any products and services that you have 
stopped using due to price increases

80,74%

19,26%

yes no
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Most frequently used products/servicies by pensioners
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Products/services that most of the pensioners do not use

0%
2%
4%
6%
8%

10%
12%
14%

Pa
ck

ag
e 

ho
lid

ay
s

In
fo

rm
at

io
n 

pr
oc

es
si

ng
Re

co
rd

in
g 

m
ed

ia
 a

nd
 s

Au
di

o 
- v

id
eo

 a
nd

 h
i- f

i d
G

am
es

 a
nd

 h
ob

bi
es

Ed
uc

at
io

n
G

ar
de

ns
, p

la
nt

 a
nd

 fl
ow

Cu
l tu

re
 s

er
vi

ce
s

Re
cr

ea
tio

na
l a

nd
 s

po
rti

Ne
w

sp
ap

er
s 

an
d 

m
ag

az
To

ba
cc

o
Fu

rn
itu

re
In

su
r a

nc
e

To
ol

s 
an

d 
eq

u i
pm

en
t f

o
Al

co
ho

lic
 b

ev
er

ag
es

Ho
us

eh
ol

d 
ap

pl
ia

nc
e

Cl
ot

hi
ng

Fi
na

nc
ia

l s
er

vi
ce

s
Pe

rs
on

al
 e

ffe
ct

s
Sp

ar
e 

pa
rts

 a
nd

 fu
el

 fo
F o

ot
w

ea
r

Te
le

ph
o n

e 
se

r v
ic

es
Ho

sp
ita

l s
er

vi
ce

s
M

in
er

al
 w

at
er

s,
 s

of
t d

ri
O

u t
pa

tie
nt

 s
er

vi
ce

s
P e

rs
on

al
 c

ar
e

Co
ffe

e,
 te

a 
an

d 
co

co
a

M
ed

ic
al

 p
ro

d u
ct

s 
an

d 
a

Br
ea

d 
an

d 
ce

r e
al

s
M

ea
t

Fi
sh

M
ilk

, c
he

es
e 

a n
d 

eg
gs

O
ils

 a
nd

 fa
t s

F r
ui

t
Ve

ge
ta

bl
es

Su
ga

r



“Making Difference”

Products/services that pensioners stopped using, because their prices 
have been changed
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STUDENTS

1997/1998 2001/2002 2007/2008

Number of institutions 30 30 81

Number of students         
(higher education) 32 048 44 710 64 254

Female 17 484 24 691 34 170

Male 14 564 20 019 30 084
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Housing used by students who study outside their 
place of permanent residence

21,15%

50,96%

27,88%

own apartment rented apartment student dormitory

How often do you travel to your
 permanent residence (during the month) 

65,14%

22,02%

12,84%

1 - 2 times 3 - 4 times more then 2 times
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Housing used by students who study in the same town 
as their place of permanent residence

98,59%

1,41%

own apartment rented apartment

How often during the month do you use public 
transport to get to your university 

4,29%

22,86%

72,86%

never rarely always
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What is the amount of your monthly budget 

29,56%

37,74%

32,70%

up to 6000 den. 6000 - 9000 den. more then 9000 den.

Do you work while you are studying 

14,94%

85,06%

Yes No
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Is your income sufficient to cover your living costs

18,52%

43,21%

38,27%

sufficient partially covered insufficient

How do you perceive the change in prices compared to 
the previous year 

90,23%

4,02% 5,57%

increased decreased unchanged



“Making Difference”

Does the change in prices have influence on your 
expenditures (budget)  

88,89%

4,32%
6,79%

negative positive no impact

Are there any products or services that you have 
stopped using  due to price increases

54,97%

45,03%

yes no
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Most frequiently used products/services by students
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Products/services that most of the students do not use
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Products/servicesthat students stopped using, 
because their prices have been changed 
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Conclusion (pensioners) 1/4

The proportion of average pensions in the overall average salary for 
December 2008 was about 55%, compared to 1992 when this proportion 
was 77%;

17.5% of pensioners do not live in their own apartment - the costs of 
housing, water, electricity, gas and other fuels for May 2009, compared 
with the average of 2008 increased by 4.7%, while the cost of rent for 
the same period increased by 4.6%;

45.2% of pensioners support financially two or more family members, 
of which 15.1% of pensioners support  at least two family members;

67.7% of the surveyed pensioners reported that their income is not 
sufficient or is only partially sufficient to cover living costs;



“Making Difference”

The increase of prices perceived by pensioners differs from the official 
report published by the Statistical Office. 93.3% of pensioners reported that 
prices have increased while the report presented by the Bureau shows that 
the prices for August 2009 compared to the average of 2008 are reduced by 
1.6%;

88.06% of the pensioners reported that the change in prices negatively 
affects their personal spending and budgets; 

80.74% of the pensioners reported that they have canceled the 
consumption of particular products as a result of increased prices (or other 
factors);

The ten most frequently used products/services by pensioners are: bread 
and cereals (14.13%), health services (8.80%), vegetable fats and oils (8%), 
medicines (7.73%), milk, other dairy products and eggs (7.47%), vegetables 
(6.67%), fruits (5.87%), hospital services (5.60%), meat products (4.80%), and 
products for personal hygiene ( 3.73%);

Conclusion (pensioners) 2/4



“Making Difference”

All products/services from the health group (health services, hospital 
services, medical products /devices) are among the ten most frequently used 
products and  services by the pensioners;

Ten products or services that most of the pensioners are not using include: 
travel arrangements (11.67%), IT equipment (6.90%), discs, CD’s, cassettes 
(6.63%), music and video systems (6.37%), games, hobbies (6.23%), education 
(6.23%), gardening, flowers (5.97%), cultural services (5.97%), recreational 
and sports activities (5.84%), newspapers and books (4.51); 

Most of the pensioners have stopped the consumption of the following ten 
products and services due to price increases: travel arrangements (8.83%), 
telephone services (7.73%), personal items (6.40%), tobacco (5.96%), clothing 
(5.74%), insurance (5.74%), footwear (5.52%), parts and fuel for vehicles 
(5.52%), furniture (5.30%) and alcoholic beverages (4.86%);

Conclusion (pensioners) 3/4
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Conclusion (students) 1/4

50.96% of students who study outside their place of permanent 
residence rent apartments, while 27.88% of the students live in student 
dormitories;

65.14% of students who study outside their place of permanent residence 
reported that they travel only 1 to 2 times a month to their place of 
permanent residence;

Only 1.41% of  students who live in the place of studying, rent apartment;

72.86% of students use some sort of public transport to get to their 
university, thus transport expenditures take a significant portion of the 
student’s budget;



“Making Difference”

Only 14.94% of the interviewed students work, while the rest 85.06% of 
the students do not work while studying;

37.74% of students have a monthly budget that ranges from 6000 up to 
9000 denars, which represent 29.89% to 44.84% of an average net salary 
paid in  June 2009, while 32.70% of students have a monthly budget higher 
than 9000 denars;

81.48% of the interviewed students state that their income is not 
sufficient or is only partially sufficient to cover living costs;

The price increases perceived by the students differs from the official 
report published by the State Statistical Office. 90.23% of students 
reported that the prices have increased, while the report presented by the 
SSO shows that the prices for August 2009 compared to the average of 
2008 are reduced by 1.6%;

Conclusion (students) 2/4



“Making Difference”

88.89% of students reported that the change in prices has a negative 
affect on their personal spending and budgets;

54.97% of students have reported that they have canceled the 
consumption of particular products as a result of price changes (or 
other factors);

The ten most frequently used products and services by students are 
the following: personal hygiene products (8.49%), bread and cereals 
(6.94%), mineral water, soft drinks and fruit juices (6.48%), telephone 
services ( 6.48%), coffee, tea, cocoa (5.86%), education (5.71%), fruits 
(4.17%), milk, dairy products and eggs (4.01%), discs, CD , tapes 
(3.86%), information equipment (3.70%);

Conclusion (students) 3/4
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Ten products/services that most of the students do not use: tools for 
house and garden (9.46%), tobacco (9.25%), parts and fuel for vehicles 
(9.25%), household appliances (9.03%), gardening, flowers (8.17%), 
Insurance (7.74%), Furniture (7.10%) Financial Services (4.52%), hospital 
services (4 , 30%), Travel arrangements (3.87); 

Most of the students have canceled the consumption of the following ten 
products /services as a result of price changes (or other factors): tobacco 
(10.78), furniture (8.82%), travel arrangements (7.84%), tools for house and 
garden (6.86%), hospital services (6.86%), parts and fuel for vehicles 
(6.86%), household appliances and repairs (5.74%), telephone services 
(3.92%), gardening, flowers (3.92%) and cultural services (3.92%); 

54% of students did not use tobacco products, 14% of them reported that 
they stopped smoking.

Conclusion (students) 4/4



“Making Difference”

Thank You for your attention
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More information:
Borce Trenovski MSc.

borce.trenovski@cea.org.mk

Адреса:

CENTER FOR ECONOMIC ANALYSES (CEA)
Bul. Jane Sandanski 63/3,
1000 Skopje,Macedonia

Telephone: + 389 (0)2 24 44 766
Mobile: + 389 70 834 636

Web page and e-mail:
www.cea.org.mk

www.lsg-data.org.mk
info@cea.org.mk

mailto:borce.trenovski@cea.org.mk
http://www.cea.org.mk/
http://www.lsg-data.org.mk/
mailto:info@cea.org.mk
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